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= Haven (]

My saved hoidays (0] oliday Package

Choose your holiday package

Haven Holiday from £255

@ Your Haven package includes:
- e

P ]

Hideaway from £195

@ Your aven Hideaway package

Devon Cliff (Exmouth)

Signature Front Row Lake
View Caravan
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My saved hotdays (0

Choose a park

Signature Front Row Lake
View Caravan

XD e e

Bronze Caravan

e

My soved holldays (0)  Accommodation

Holiday package

Choose a grade at Littlesea

Bronze Caravan

e

Bedrooms
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PRIORITIZATION
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HIGH IMPACT

Prom...
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Pre-selec...

1

LOW IMPACT

Pre-select or remind of selections

HIGH EFFORT

Vs

Display the
already
selected

product details
at each step

Highlight
last search(-
es) on park

step

If customers are
landing on search
via clicking a
Haven/Hideaway
merch card, skip
the package page

Remind the user
of what they
selected last time
as they go
through the pages

If a user goes
back in the
journey then
highlight
previously
selected

Allow the skipping
of steps if criteria
has already been
specified (or the
juggling of order)

Change search
journey to have
"selected state" to
allow users to make
changes without
removing their
selection

Allow options to be
pre-
selected/highlighted
if the user has
specified some of
their criteria on L&D




PROBLEM
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oHaven (&)

O My saved holidays (0) Holiday package v
Previous: Break date

Il

Choose your holiday package

Haven Holiday from £279

@ Your Haven package includes:

* Entry to all swimming pools

* Access to activities - some may
require an additional charge

+ Entry to arcade and entertainment
venues

+ Access to restaurants & takeaways

Select

Hideaway from £235

@ Your Haven Hideaway package
includes:

e ®

O My saved holidays (0) Holiday package ~
Previous: Break date

@ Break date - Fri5 - Mon 8 Apr 24
@ Holiday package

Parks

Accommodation

No. of bedrooms

Holiday details
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IDEATION
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@ wild Curiosity

@ wild Curiosity @)
Joining ‘Grow veg and herbs at home’ >
Daniel Weier

¥ Meal prep & workouts

So proud of our little garden this year!
With all the rain and all of the bugs # that have
been flying around the past few weeks, ..more

© sviman

1 loved this caption! | can't wait to come
check out your garden and get you to come see
minelt

i@ Tony Lens
Environmentalist

I've got some left red wine in my fridge, does
anyone know how to recycle it?

@ ane Goo support this for a healthy planet

®5 1w Oz ¥

ﬁ Ryan Andrew
Home Farmer

So proud of our little garden this year!
With all the rain and all of the bugs #: that have
been flying around the past few weeks, ..more

Diana Baldwin

Professional nutritionist

Follow O
23 43 64
Post Followers Following

Imperfect environmentalism, data-forward
slow fashion, & upcycling

? London

s @remadebymen

partnerships - dianablog@gmail.com

Goal  Seriously making sustainability fun

Interest  Fashion  Upcycling  Dining Out

Attended workshops

Diana’s climate history View all

ZENEWS FLASHG!

alil last minute sustainable
| halloween costume idea ...

September is #HungerActionMonth. Did you know
this about hunger in England

i 1in7 people in the US experience food
insecurity

the first remade by meg pop
up @

I had the best time at
regenerative flea. thanks to
14

< Workshop SN

Switch to a climate-healthy diet with a
professional nutritionist

" Jennyyarn
Switch to a climate-healthy diet

FRI, 23 May, 19:30 BST i a e .
with a professional nutritionist

4week workshops

Switch to a climate-healthy diet with a
7 people joining professional nutritionist

3 space left

. 2 Jenny yamn
FRI, 23 May, 19:30 BST 4 week workshops:
How to drive eco-consciously for the Rate dhkkkk 48

climate

7 people joining
3 space left

Workshop description

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud

Wild Curiosity -
Sustainable
Lifestyle App

DURATION
4. 2025 -11. 2025, 8 months
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https://www.sookim.net/wildcuriosity

BACKGROUND & STARTING POINT
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RESEARCH STAGE
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Public and business attitudes to the
environment and climate change, Great
Britain: 2024

Insights on individuals’ and businesses’ attitudes towards climate change and
the environment using data from our Opinions and Lifestyle Survey (OPN) and

Business Insights and Conditions Survey (BICS).

B= Jel9| tiCt= X574

SsMI} 7= Heo| CHSl =2 This is the latest release.

'T'LI-AIZII J__l_l' _E_X| |Aﬂ| =2 |- |J_l_ 9}1 View previous releases

X2k O] 5 2zl WS = 0]

O‘ljl‘E 7C):|_CI>_E |E_6l'x E)'él:g L_l El‘ Contact: Release date; Next release:

Public Policy and Social Insights team 13 November 2024 To be announced



RESEARCH STAGE

Measureable Solar and the grid are powes
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PROBLEM STATEMENT

0H1
ro

1. B2 MO NI ASE I A, B2 I 2EA
.I

2 Al IHXH A HZ2ok| oEs

C
L0

2. 7z Z{HZo] vetet HE2 dSS ZTsV| 2L 2913 H2|F
=

3. 22Xz ==t Hels 0|21 /= usAL &E ='E|01I0|E1 X FHRL
E| 237152 S8t 71X It K& Jtset 2d S 2R Zet il &
o| Xl BH X 50| H=2 ASLICE.



MVP DEVELOPMENT
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1/ Social networking
2/ Group Activities
3/ Profile Setting

4/ On-boarding

5/ Messaging = . e B
6/ Postin g mEr g o =
7/ Workshop Setting
8/ Article

>> Figma File =2 7|



https://www.figma.com/design/m5z6vwSZyfBBJRcvmjXDTe/Wild-Curiosity-Design?node-id=2-4310&p=f&t=ktKhQo2TIllT1ZGS-0
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9 app_cake's message

Dear Soo,

| hope this message finds you well.

I'm pleased to let you know that we've successfully completed the design
phase of your project, covering the Mobile App, Website, Admin
Dashboard, and Figma.

It has been a pleasure collaborating with you, and your valuable feedback
has played an important role in shaping the final outcome.

We are now ready to deliver the designs as per your specifications.

Please review the following links and let us know if any adjustments are
required:

Website Live Link:
https://wild-curisity-webistevercel.app/

Mobile App (Drive Link):
https://drive.google.com/drive/folders/16pSduW8XEvhOKRvdUsT1A91HFIO
5a2Su

Figma Link :
https://www.figma.com/design/RXP771xQnkkhbggaf8rNsU/soooookim-
%TC%7C-Wild-Curiosity-app%7C%7C--6500...



INVESTOR PITCH DECK

SEQUOIAE

Soo,

Thank you for taking the time to share your company story with us through the Arc
open call. While we enjoyed learning about what you're building, we've decided not

to move forward with an investment at this time.

Pre-Seed Stage, July 2025 There's no such thing as “one shot” with Sequoia. We don't always get it right from
. W| Id cu rlos“.y Become an eco-influencer for each other the start—in fact, we passed on DoorDash at the seed before partnering at the

Series A and beyond.
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https://drive.google.com/file/d/1m41Pg5b1oZ0Wm51wk0xTJQyRRl_3z6wP/view?usp=sharing

AR L L

syum.kim@gmail.com
https:/www.linkedin.com/in/soo-kim-503820142/
www.sookim.net
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